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If it’s easy, it’s often not 
worth having and almost 
never a competitive 
advantage.

~Rand Fishkin
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Overview
1. A new way to SEO
2. UX and SEO
3. Content with impact
4. Ongoing improvements



Tyler Golberg
@tgolb

Content for your audience

New Way to SEO
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The top 10% of landing pages 
convert at 11.45%. The average 
conversion rate for longtail 
keywords is 36%.”
~Wordstream
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Expertise
Authority
Trustworthiness
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I never create blogs below 2,000 
words, if my goal is to rank.

~Julia McCoy
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Powerful Content
1. Original content

2. Save your audience time/money

3. Pick a specific topic

4. Consider EAT

5. Go deep, not wide

6. Evergreen content

7. It’s all about your audience
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The audience is king, and content is 
the castle.

~Julia McCoy
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Optimize for users, not bots

Optimal Content
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Optimizing 
Content
1. Align your goals with Google
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If you made the best page on the internet for your topic, 
there are 2,000 Math PhDs trying to help you.

If you didn’t make the best page on the internet for your 
topic, there are 2,000 Math PhDs trying to stop you.

~Andy Crestodina
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Optimizing 
Content
1. Align your goals with Google

2. Show intent but optimize for the user
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Optimizing 
Content
1. Align your goals with Google

2. Optimize for the user

3. A satisfied user?

4. The best piece of content?

5. Build semantically related content
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Optimize for users, not bots

User Experience
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User Experience
1. Page speed



Tyler Golberg
@tgolb



Tyler Golberg
@tgolb

User Experience
1. Page speed

2. Find info quickly



Tyler Golberg
@tgolb



Tyler Golberg
@tgolb

User Experience
1. Page speed

2. Find info quickly

3. Time to read



Tyler Golberg
@tgolb



Tyler Golberg
@tgolb

User Experience
1. Page speed

2. Find info quickly

3. Time to read

4. Well formatted and engaging



Tyler Golberg
@tgolb



Tyler Golberg
@tgolb

User Experience
1. Page speed

2. Find info quickly

3. Time to read

4. Well formatted and engaging

5. Avoid negative experiences
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Continue to build on your momentum

Ongoing SEO
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Ongoing 
Improvements
1. Is your page being selected?
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Ongoing 
Improvements
1. Is your page being selected?

2. How long do visitors stay?

3. Internal link opportunities?

4. More keyword opportunities?
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Thank You
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Q&A


